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Nike has always been known as a men’s 
athletic wear company. Before they began 
to make women’s athletic wear, they only 
knew what men would want to wear. They 
knew what men’s fashion was like. They 
knew what kind of footwear was needed 
for a man. But when they decided to 
incorporate women into their athletic line, 
it was something new to them and they 
were not sure how women’s athletic 
apparel should be portrayed as. 

On the spur of the moment of 
winning the 1999 Women’s Soccer 
World Cup, Brandi  Chastain takes off 
her jersey and reveals her black Nike 
sports bra. This revolutionized what it 
meant wearing sports bras in the 
athletic apparel industry. 

The sneaker-clad woman, actually an 
Olympic athlete named Suzy Favor 
Hamilton, leaves her pursuer, a man with 
a chainsaw who can’t seem to outrun her, 
behind because she is fit and because she 
wears Nikes in Nike’s commercial from 
2000. This advertisement accentuates the 
importance of not only exercising, but 
exercising with Nike gear. 
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 Background 

Founded in 1964, Nike has since then 
remained as a trendsetting company. Nike 
has kept up with the latest styles in both 
their selection of apparel and advertising 
methods. They have, however, been 
criticized a couple of times due to 
questionable approaches when trying to 
gain customers. 

How has Nike’s women 
athletic apparel 

evolved from 1970 to 
2015? 

Culhane, M. (2014): The Evolution of 
Nike’s Advertisement to Women in Vogue 
Magazine: 1988-2005. University of 
Oregon: Department of School of 
Journalism and Communications, 1-36. 
 
Schultz, J. (2004). Discipline and Push-
Up. Sociology of Sport Journal, 21(2), 185-
205. 

Nike’s advertising messages play a major 
role towards women. These 
advertisements speak to women in an 
empowering way. But there is also a 
hidden message: in these advertisements 
is the ideal way to look, that of being 
athletically fit and having great features. 
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